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Asst. Feature Editor 
On a small grassy playing field 
at an orphanage in Costa Rica, 
members of the USD basketball 
team kick a soccer ball back and 
forth with a group of six-year-olds. 
Others play helicopter or play video 
games with the children. 
The kids run around, all smiles. 
These special moments are essential 
in building a team. Sam Scholl, head 
coach of the USD basketball team 
talked about their summer trip to 
Costa Rica. 
"Being connected is our 
number one goal," Scholl said. "We 
accomplished our goal of taking 
that next step in that connection 
process that we need to have in 
order to be a successful team." 
The players were humbled 
and connected by their shared 
experience in a different country, 
something that impacted them all. 
Trips and programs like these have 
allowed the team to begin building 
See Community, Page 11 
The votes are in 
Democrats fake control of the House while Republicans 




USD students were excited to cast their vote in the 2018 midterm elections. See pages 6-7 for more. 
Zoe Morales/The USD Vista 
Lilyana Espinoza 
Contributor 
There, is a danger that lurks 
within the screens of computers. 
It slips under the radar and 
attempts to infiltrate the minds of 
users undetected/This danger is 
online advertising. Social media 
advertising has the potential to 
be unrecognizable as advertising 
and it can slowly affect consumers, 
including college students. YouTube 
and its influences have played a 
large role in this new modern form 
of advertising. 
As someone who watches 
influences on YouTube, senior Noe 
Petrill believes that their impact 
on advertising is greater than 
traditional methods. 
"I think they have more 
influence (than TV ads)," Petrill said. 
"TV ads are things that you don't 
necessarily watch on purpose and 
you may not completely care for 
them. YouTubers get a following 
and their fans make an attachment 
See YouTubers, Page 4 
The Catholic Church crisis 
San Diego Bishop McElroy came to USD to discuss the issue of sexual assault in the Church 
Amy Inkrott 
News Editor 
The bishop came to the 
University of San Diego on Monday, 
Nov. 5 at 10 a.m. to discuss the 
sexual abuse crisis facing the 
Catholic Church. The Kroc Institute 
for Peace and Justice (KIPJ) was 
packed with members of the USD 
staff, and individuals from the 
San Diego community. Security 
met the attendees as they walked 
•into the KIPJ. Despite being open 
to everyone, only four students 
attended the event. 
A Pennsylvania grand jury 
report was released in August of 
2018 detailing the sexual abuse 
of a thousand children within the 
Catholic Church. The report found 
more than 300 priests from across 
the state were sexually assaulting 
children and making inappropriate 
contact with them over the past 
70 years. The former archbishop 
of Washington, Cardinal Theodore 
McCarrick, was among the list 
of priests accused. The cardinal 
resigned shortly before the grand 
jury report was released. 
The Pennsylvania scandal 
served as a reminder of the 2007 
sexual assault allegations within 
the San Diego diocese. The diocese 
here paid more than $198 million in 
settlements to the 144 individuals 
assaulted by 48 San Diego priests. 
In response to the Pennsylvania 
report, San Diego Bishop McElroy 
released the names of eight 
diocesan priests who were not 
included in the 2007 charges- Revs. 
Jose Chavarin, Raymond Etienne, 
J. Patrick Foley, Michael French, 
Public safety was present at Monday's listening session with Bishop McElroy. 
Amy Inkrott/The USD Vista 
Richard Flouck, George Lally, Paolino 
Montagna, and Msgr. Mark Medaer. 
In a statement to the diocese, 
McElroy scheduled a series of 
listening sessions to discuss the 
recent allegations. 
"There is a broad call for 
transparency," McElroy said. "When 
we looked at it, we wanted to meet 
that as best we could." 
The bishop also expressed 
his intent to give eight listening 
sessions throughout the diocese in 
order to foster a discussion about 
the crisis, with the last one being 
hosted at USD. 
President Harris began the 
listening session by highlighting 
USD's mission as a Changemaker 
campus. 
"We want to set the standard 
for an engaged contemporary 
Catholic university where innovate 
Changemakers confront humanity's 
urgent challenges," Harris s^id. "The 
crisis related to clergy sexual abuse 
is one of those urgent challenges 
and USD is dedicated to confronting 
it with our resources as an institution 
for higher learning... We must not 
shy away from the pursuit of the 
truth even in the face of difficult and 
painful conversations." 
He continued to emphasize 
the moral outrage that has come 
from this, and promised to guide 
the USD community through the 
crisis. Harris explained how he has 
compiled a list of resources related 
to the crisis available to students 
and faculty. The president has also 
formed a task force to monitor the 
issues within the Catholic Church. 
He stressed the ways in which the 
USD community is called to help 
foster accountability, transparency, 
and reform in the Church. 
"I continue to believe in the 
healing power of grace that the 
faith in God provides," Harris said. 
"The spirit invites us all to be the 
change we want to see in the world." 
When Bishop McElroy took 
the stage, he expressed the deep 
sadness he had for the crisis facing 
the Catholic Church. McElroy was a 
priest when the sexual assault abuse 
scandal broke in 2002. After these 
abuses came to light, the nation's 
bishops met to make reforms to 
protect the Church's people in the 
future. The reforms adopted a zero-
tolerance policy toward priests 
who were known to have abused 
children. 
"There was a very strenuous 
effort to come up with a pathway 
and a set of structures that would 
reduce insofar as was humanly 
possible in a world where sexual 
abuse in all spheres of human 
life—in the family, in schools, in 
universities, and the life of the 
Church—where it's always going to 
be part of human nature, and one of 
the most regrettable and shameful 
elements Qf human nature, given 
that it will always be there," McElroy 
said. 
The bishop stressed that the 
Church is striving to protect its 
members through these various 
reforms. Most notably, McElroy 
rejected the idea of priests being 
reassigned after facing sexual abuse 
allegations. 
"That was the terrible, sinful 
tragedy of it," McElroy said. "The 
trust is irreparably broken. You 
cannot trust that person again in 
a place of spiritual leadership in 
the community. I think that was 
the huge problem that lead to the 
spiraling of the sexual abuse crisis 
in Catholic Church in the United 
States." 
He stressed that the 2002 
reforms did help to protect the 
Church against sexual abuse. 
While the Pennsylvania report 
revealed a devastating reality of the 
Church's history, the numbers have 
significantly decreased since the 
reforms. However, the Church is still 
working to make further reforms. 
"We really have to find our way 
through," McElroy said. "And that is 
not an easy pathway." 
While McElroy's message does 
not erase the realities of the abuses 
within the Church, it provides many 
Catholics with a sense of comfort 
knowing that efforts are being 
made for a better future. 
OP-ED: 
Catholic Church 
See Op-Ed, page 5 
Q shares 
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Nu Alpha Kappa comes to USD 
Students seek to combine Greek Life with Latino culture by forming a new fraternity chapter 
Glenn McDonell 
Asst. News Editor 
On Saturday, Oct. 20, nine 
University of San Diego students 
chartered the Latino-based Nu 
Alpha Kappa (NAK) Fraternity, 
bringing the total number of 
fraternities on campus to eight. 
Senior Bryan Cardenas, who 
founded USD's chapter of NAK, 
hopes that the new chapter will 
bring in students who might not 
have ever thought of joining Greek 
Life. 
"We want to make sure people 
will see a chapter that will challenge 
them to consider Greek Life as an 
option, and a community they can 
belong in," Cardenas said. 
Cardenas came up with the 
idea of bringing NAK to USD in 
the spring of 2016 after finding 
himself dissatisfied with the 
existing recruitment process. With 
some encouragement from friends 
in other student organizations, 
Cardenas decided that the best way 
for him to experience the kind of 
fraternity life he wanted would be to 
bring a new chapter onto campus. 
"I remember talking to some 
of my friends in MEChA about how 
there are no Latino fraternities here 
at USD, and they said I should try 
starting my own," Cardenas said. 
"I think I just wanted there to be a 
chapter which would help people 
who hadn't really considered Greek 
Life as an option find a community 
they can really belong in." 
Founded in 1988 at California 
Polytechnic University, NAK was 
originally formed by a group 
of friends who wanted to help 
fellow Latino students overcome 
the culture shock of being first-
generation college students at 
predominantly white colleges and 
universities. As the fraternity has 
grown, however, its membership 
and its mission have evolved with it. 
Cardenas says that while USD's 
new chapter of NAK will work to 
serve a similar purpose, there's more 
to the chapter in terms of both 
membership and mission. 
"We were founded by Latino 
men, but our recruitment going 
forward doesn't have to be limited 
to that," Cardenas said. "We want to 
promote and expose the community 
to Latinidad and what it means to 
be a Latinx person. We're rooting for 
anyone who feels marginalized or 
doesn't feel included for whatever 
reason." 
As the fraternity's cultural chair, 
Cardenas has worked to organize 
awareness and fundraising events 
aimed at bring attention to Latino 
culture, as well as issues within the 
Latino community. 
"Recently, we put on an event 
to commemorate Indigenous 
People's Day in partnership with 
AISO (American Indian Student 
Association) with the goal of 
bringing attention to specific issues 
affecting native communities," 
Cardenas said. "Some of the big 
ones we've focused on have been 
issues like the disappearance of 
aboriginal and native women, and 
the presence of ICE here on this 
campus. We'll stay protesting and 
looking for what we can do to help." 
Cardenas says that this kind 
of partnership between Greek 
and non-Greek organizations is 
something he hopes to continue 
as a leader in NAK, and something 
which he hopes will spread through 
the Greek community. 
"Most partnerships for 
philanthropy events are between 
fraternities and sororities right now, 
so we want to be able to bridge the 
gap and team up with other student 
organizations," Cardenas said. "By 
having one foot in Greek Life and 
another in multicultural orgs like 
MEChA and the UFMC, we can show 
that they don't have to be separate 
and I think we can really change the 
culture at USD." 
Before the new fraternity gained 
its current presence on campus, 
Cardenas worked for several 
semesters to recruit members, 
eventually building to the nine 
brothers who make up NAK today. 
Junior Cristiano Merano, who 
started getting involved with NAK 
in the fall of 2017, wasn't sure if a 
fraternity was right for him at first. 
"I just wanted to focus on 
This is the official emblem of the Nu Alpha Kappa fraternity. 
Photo courtesy of Wikimedia Commons 
Members of the Nu Alpha Kappa fraterity strive to combine Greek Life with the Latino culture. 
Photo courtesy of Edgar Chavarria 
athletics and academics and early 
on I didn't think of myself as the 
kind of guy who would be in a frat," 
Merano said. "I think one of the 
reason I stuck around was because 
I realized that we all had a lot of the 
same goals in common." 
For Merano, using NAK to make 
sure that new students would 
be able to find a community was 
also something that drove him to 
become a founder. 
"I personally have had friends 
who have worked hard to make 
it to this campus only to find that 
they don't fit in and then leave, and 
it's heartbreaking," Merano said. "If 
NAK can help make sure that they 
find a place where they can feel 
welcomed, then I'm in." 
Junior and political science 
major Edgar Chavarria started 
collaborating with Cardenas in 
the fall of 2016, and became the 
chapter's president this semester. 
Initially, Chavarria also wasn't sure a 
fraternity was right for him. 
"I think a lot of us at first never 
thought we would ever be in a frat-
it just seemed like a stereotype we 
didn't fit into," Chavarria said. "The 
more we discussed the idea, the 
more we realized this could be an 
opportunity for us to make Greek 
life more inclusive, and also more 
appealing for those who are a little 
more reserved being Latino." 
While both Cardenas and 
Chavarria were already involved 
with Latino-based student 
organizations like MEChA, they 
saw that there was a need for the 
kind of male fellowship within 
their community which a fraternity 
would be able to provide. 
"Being a first generation Latino 
student here at USD, I wanted NAK 
to be able to provide support and 
brotherhood for others who might 
have that in common," Chavarria 
said. "There's something more 
personal about a fraternity that you 
don't get in other types of orgs." 
For Chavarria, the hard work 
and sacrifices he and others put 
into establishing NAK at USD have 
helped to build this brotherhood 
within the fraternity. 
"We didn't know each other that 
well when we decided we wanted 
to do this, but the work we have 
done to bring this onto campus 
have really built relationships," 
Chavarria said. "All the steps we've 
had to go through, from convincing 
IFC to staying up late into the night 
planning has brought us together." 
After four semesters of gradual 
growth and hard work on the 
part of its founding members, 
NAK has garnered official national 
recognition and has taken its 
place alongside the other seven 
fraternities at USD. This coming 
spring, the brothers of NAK will 
have their first chance to recruit new 
members through the IFC process 
and to work towards growing their 
vision of fraternity life for a new 
generation ofToreros. 
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OPINION 
San Diego and its booze blues 
USD students discuss the impact of San Diego being ranked no. 1 in money spent on alcohol 
Tori Thomas 
Asst. Opinion Editor 
Every city has its own culture 
surrounding alcohol, whether 
it is sold at corner stores or 
hardly at all. For Senior Rebecca 
Chavez, partying and alcohol 
wasn't something she grew up 
surrounded by. 
"I am from an hour north (of 
USD) and there are not many bars 
around there," Chavez said. "So 
the go-to activities are not drink-
related at all." 
This is not the case, however, 
in San Diego. Recently, a study was 
published by the Delphi Behavioral 
Health Group, indicating that 
each San Diego resident spent, 
on average, $1,112 in 2017 on 
alcohol-related products for the 
entire year, a 30.8 percent increase 
from last year. This makes San 
Diego the biggest alcohol spender 
in the entire United States when 
compared to any other major 
metropolitan area. The residents 
of Seattle came in at second place, 
spending an average of $986 in 
2017. 
Chavez could hardly believe 
these stats. 
"I would expect places such as 
New York to have spent a larger 
"I saw it before I turned 21, and now that I'm 21 
I see it even more. In a city like San Diego, a city 
that prides itself on its nightlife, it's absolutely no 
surprise alcohol spending is so high." 
-Tannaz Akbarpour 
often observes others doing 
so, this doesn't surprise me," 
Akbarpour said. "I saw it before I 
turned 21, and now that I'm 21 I 
see it even more. In a city like San 
DIEGO SAW 
CLUB SPORTS 
A liquor store in San Diego taken in 2005. Liquor is sold in San Diego, unlike in may other places, openly. 
the news. 
"As someone living in San 
Diego (who) doesn't drink but 
amount of money on alcohol," 
Chavez said. 
However, senior Tannaz 
Akbarpour was not surprised by 
Diego, a city that prides itself on its 
nightlife, it's absolutely no surprise 
alcohol spending is so high." 
There are 18 colleges IrVDVe San 
Diego area. Wjth this statistic in 
mind, and a stereotype of college 
students' propensity toward 
alcohol, one might wonder about 
how this plays a role in earning 
San Diego this title. 
Akbarpour, from the San 
Francisco area, also acknowledged 
that drinking here in San Diego is 
different than drinking back home. 
"I'm from a suburban town 
outside of San Francisco," 
Akbarpour said. "There's not a bia 
nightlife scene out there and, at 
least when I was there, drinking in 
high school wasn't as widespread 
as my younger sister says it now is. 
Regardless, alcohol consumption 
there is not close to the level it is 
here." 
Senior Delilah Bishop noticed 
that there was an easy access to 
alcohol near campus, such as the 
liquor store that is just down Linda 
Vista road, which is easy walking 
distance. 
"There are so many liquor 
stores and specialty beverage 
stores around," Bishop said. "It's 
kind of hard to not be around 
alcohol. With so many colleges 
in a single area, it seems more 
prevalent. Especially because there 
are certain areas, such as Gaslamp 
Photo courtesy of Osbornb/Flickr 
sometimes it feels like everyone is 
doing it," Bishop said. "Many times 
people feel like if everyone is 
doing it and they aren't, they won't 
be accepted into social groups." 
Bishop, from the Los Angeles 
area, also noted how alcohol 
perception was different here than 
it was back home, though perhaps 
not entirely for the better. 
"Kids begin drinking at a 
younger age and it's done in 
familiar settings where they are 
more safe and can be taken care 
of,"Bishop said."In San Diego, I feel 
like most people either drink at a 
random house party or, if they are 
21, get trashed at a bar. But I do 
feel like drinking is much heavier 
here then what I have seen back 
home. Rather than being done in 
-Delilah Bishop 
"It's kind of hard to not be around alcohol. With 
so many colleges in a single area, it seems more 
prevalent. Especially because there are certain 
areas where they are known for their lively bars 
and clubs." 
Quarter and (Pacific Beach) where 
they are known for their lively bars 
and clubs." 
Easy access to alcohol in San 
Diego might be one of the reasons 
people are consuming alcohol at 
such a high rate, but it might also 
be the expectation from peers 
to do so. The pressure to drink is 
felt among students. To not drink 
might make someone feel like the 
odd one out, and may severely 
diminish their ability to socialize 
with the majority of their friends 
and peers. 
Bishop reflects on the way the 
culture of alcohol and its effects 
on socializing. 
"With alcohol all around you, 
moderation, people here binge 
drink." 
Alcohol, and its effects on 
the body, are often trivialized, 
especially in the eyes of young 
college students. However, as the 
trend toward alcohol expenditure 
and consumption increases in 
San Diego, it is not impossible to 
see a larger presence of alcohol at 
work in the San Diego economy. 
With more demand for a product 
comes the eventual expansion of 
store locations. This would only 
increase the pressure on students 
surrounding the presence of 
alcohol on campus for USD 
students, both now and in the 
future. Photo courtesy of Pat Loika/Flickr 
Gaslamp Quarter, a vital part of the San Diego night scene. 
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Contributor 
YouTubers from pg. 1 
to these influencers — fans who 
value their opinion and care what 
they have to say. I have found 
myself downloading new apps or 
buying certain products because 
a certain VouTube influencer said 
(to)." 
Petrill reported that she 
spends three to four hours of her 
week watching makeup and vlog 
videos on YouTube. She admitted 
to noticing the influence the 
videos she watches have on her 
day-to-day life. 
"I think they have a pretty 
good influence on me personally 
and on their fans as a whole," 
Petrill said. "I will probably refer to 
reviews or first impressions videos 
when it comes to makeup and 
brands. I find myself moving away 
from one's my favorite YouTubers 
don't like, even in vlog videos. The 
things I learn about in their videos 
do seem to have a sway in my 
opinions." 
Although Petrill does not mind 
being influencers advertising 
within their usual content, she 
finds it important that the opinions 
the influencers share are honest, 
and the quality of the advertised 
products are good enough to 
merit the positive reviews. 
"I think as a collective, it's a 
good way of getting people to 
like or dislike certain products 
or brands," Petrill said. "I think 
it can be dangerous if used in a 
manipulative way or if influencers 
give fake reviews just to make 
money, from certain brands 
especially. I have heard of a lot of 
YouTubers using their platform 
to sway their fans into liking 
or buying products that aren't 
actually good, but the influencers 
make money. If used objectively 
by the YouTubers themselves, I 
find no problem in them providing 
me with information that might 
have an influence on me." 
When it comes to the world 
of YouTube and other social 
media outlets, the concept of 
disclosure becomes a gray area. If 
influencers are paid for a certain 
advertisement, then it is their 
duty to be transparent with 
their viewers. The Federal Trade 
Commission (FTC) aims to ensure 
honesty in advertising. Therefore, 
when an influencer has been 
paid or given something of value 
to speak about a product, that 
information must be disclosed 
according to the FTC guidelines. 
This allows consumers to make 
decisions based on all relevant 
information, including where the 
source of the advertisement is 
coming from. This provides the 
viewer with the knowledge that 
an influencer is being paid to 
promote a product. 
Although disclosure of 
compensation is required by the 
FTC, the lines become difficult for 
consumers to identify when these 
guidelines are not followed. 
Colin Campbell, an assistant 
professor of marketing, focuses 
his research on online video 
advertising and native advertising, 
which is advertising that matches 
the format of the platform it 
exists on. According to a recent 
paper Campbell co-authored with 
Kent State Professor Pamela E. 
Grimm, "The Challenges Native 
Advertising Poses: Exploring 
Potential FTC Responses and 
Identifying Research Needs," 
native advertising is an umbrella 
term that refers to new online 
forms of advertising in settings 
which don't typically signal 
advertising to consumers. These 
forms of advertising are found in 
settings such as keyword searches, 
publisher websites, and social 
media. He noticed that these 
native advertising methods, such 
as YouTube videos, have a much 
more subtle effect on viewers than 
they realize and they should be 
aware of. 
"Typically it is people 
suggesting something or 
recommending . something," 
Campbell said. "They don't say go 
buy this right away, although in 
some cases you do see that. Most 
of the things you see are more 
subtle. It means you really have 
to be on guard on who is getting 
paid to say what." 
Campbell recognized that the 
participation in advertising of 
micro-influencers, influencers with 
fewer followers, may cause even 
more confusion for consumers 
who are unaware of the role 
advertisements are playing. 
"The bigger (influencers) 
perhaps in some cases are better 
because you probably expect 
bigger influencers to be charging 
money," Campbell said. "It is 
probably the micro-influencers 
that are more concerning because 
you may not recognize someone 
with 1,000 followers or 2,000 
doing this stuff." 
Influencers may be seen as 
friends to their viewer, making 
them appear to be more 
trustworthy. Through Instagram 
and Snapchat, the audience can 
follow an influencer's day-to-day 
life. This creates a different type of 
relationship between influencers 
and consumers. 
Campbell identified why 
influencers can be more capable 
of having their advertisements 
fly under the radar than famous 
celebrities would. 
"With celebrities, because 
we recognize them, they are 
very good at getting attention," 
Campbell said. "But because they 
are likely to be recognized they 
are also recognized as ads. You will 
probably not have Brad Pitt as your 
friend on Facebook. So if you see 
them on Facebook you recognize 
it as an ad. What is interesting 
with influencers is they look 
like everyday people. If they are 
not famous they can potentially 
be more stealthy in some ways 
because you may not recognize 
that they are being paid. You 
may not notice that the mommy 
bloggers are actually getting paid 
or someone posting something is 
getting money for doing that." 
Another important detail of 
influencers is their slow impact on 
consumers. Campbell explained 
how influencers aim to plant the 
Two people engaging with their devices. With how often we connect, online advertising' 
ideas to purchase products. 
"Many of these ads you don't 
buy right away," Campbell said. 
"You may just be interested, come 
back in a couple weeks, and then 
you might buy that. Or maybe you 
go into the actual store and see 
the product there. It is really hard 
to track the effect. A lot of this is 
the influencers getting people 
excited about something. Maybe 
you follow their account, maybe 
you see their content. Later on did 
you buy something because of the 
influencer? Did you buy it because 
of the other content? Did you buy 
it because of the other stuff you 
saw from other influencers?" 
Senior Samantha Alfaro 
listed several YouTube channels 
and video genres she watches 
regularly. 
"I watch a lot of YouTubers like 
Liza Koshy, David Dobrik, Scotty 
Sire, Heath Hussar, Zane Hijazi, 
Carly Incontro, Erin Gilfoy, Gabbie 
Hanna, and most of the other 
YouTubers in their friend group," 
Alfaro said. "I also watch beauty 
gurus like James Charles, Manny 
MUA, Jeffree Star, and Kathleen 
Lights. Kathleen Lights is the 
only one I will watch for make-up 
tutorials or make-up comparison 
videos. The others I watch to see 
the creative or dramatic makeup 
looks." 
Alfaro described her take on 
how YouTubers develop personal 
connections with their viewers. 
"With YouTubers, they tend to 
put their personal lives out there 
and you know more about them," 
Alfaro said. "Most try to connect 
and interact with their fan base, so 
their subscribers are more likely to 
try products that they promote on 
their channel." 
Alfaro explained the ways in 
which influencers have guided her 
personal purchasing decisions. 
"I think the make-up artists 
influence me and my buying 
habits more because I buy make­
up anyway and I consider what 
I've heard about different brands 
or products," Alfaro said. "For 
example, if I've heard Kathleen 
Lights say one brand's product is 
cheaper but comparable to a high-
end brand, I'll take it into account." 
The exposure to YouTube led 
Alfaro to believe influencers will 
be prominent to the future of 
advertising. 
"YouTube influencers are 
going to be highly sought after 
for advertising," Alfaro said. "They 
are appealing because normally 
they are already searching for 
brand deals. Also, companies will 
probably want these influencers 
s power becomes more potent. 
Photo courtesy of Giuseppe Milo/Flickr 
because they have huge, 
dedicated fan bases. I think these 
people are appealing because 
they are relatable; they are just 
people who decided to make 
videos and post them online. Many 
YouTubers also frequent meet and 
greet events, which is appealing 
to their fan bases who actually get 
the opportunity to meet them; 
this is contrary to the big-name 
actresses and actors who seem to 
be inaccessible." 
Due to the high demand 
for influencers to sell products, 
Alfaro found that this could also 
have potential problems for 
the influencers as well as the 
consumers. 
"What is unappealing about 
some YouTube influencers is that 
it has turned into a business and 
they may not even like what they 
are doing, but they just need 
to post videos to make money," 
Alfaro said. "Sometimes content 
will revolve solely around what 
they think will get a lot of views 
rather than what they want to 
make a video about." 
With the changing landscape 
of advertising in media, and lines 
blurring between advertisement 
and endorsement audiences will 
have to change the way they 
interact with media. 
YouTube and online advertising 
As the line between friend and celebrity fades, the role of endorsements in new media is blurring 
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Next steps: Because we are the 
church 
Emily Reimer-Barry 
Associate Professor and Chair, Department of 
Theology and Religious Studies 
On Nov. 5, Bishop Robert McElroy hosted the eighth 
and final listening session in the diocese. At each event, 
attendees posed questions for the bishop, who spoke 
candidly about the reforms he would like to see implemented 
at the local and national levels in light of the clergy sexual 
abuse crisis. Those in attendance on Monday morning at the 
listening session here on our campus witnessed a range of 
questions and comments posed to the bishop. His answers 
were thoughtful and respectful. It was a good step in the 
right direction. But so much more must be done. I'd like to 
offer some constructive criticism and some concrete steps 
we could take to keep this dialogue going and initiate 
substantive reforms in our local church. 
1. Speak up: The importance of truth-telling and 
transparency: 
First, I urge Bishop McElroy and other leaders to stop 
calling sexual abuse "unspeakable," as he did in his August 
26 press release and again in his opening remarks at the 
listening session. Calling sexual crimes "unspeakable" can 
imply that we should not speak about them. We need to 
develop our capacities for speaking about sexuality more 
broadly and sexual abuse in particular, but we must be able 
to speak about them. 
Our first step as a campus community during this crisis 
must be to recognizethe unique role we haveas an institution 
of higher education dedicated to the pursuit of truth. In 
this context, we must not shy away from our obligation to 
provide opportunities for survivors to tell their stories. |f in 
this process our campus community uncovers examples of 
priests, who abused their power and engaged in coercive 
sexual relationships while affiliated with the university, we 
should not be afraid to disclose those publicly. We need to 
keep asking questions and keep seeking answers.There can 
be no rush to discussion of reconciliation or healing until we 
first engage in truth-telling. 
2. Be careful where you place your faith: 
It has been widely reported that some church leaders 
covered up sexual abuse in an attempt to prevent "scandal." 
The technical meaning of scandal in canon law is leading 
someone into sin or causing someone to question their 
faith. What the church has learned is that the attempt to 
prevent scandal has instead contributed to scandal, as many 
readers of the July 27, 2018 Pennsylvania grand jury report 
would explain. When I read the report, I alternated between 
crying into a box of tissues, screaming aloud, and wanting 
to punch the wall. I don't know if any Catholic can read that 
report without having their faith in the institutional church 
shaken. 
Questioning one's faith is an appropriate response. Blind 
faith in institutions can be easily manipulated by those in 
power. Bishop McElroy told those gathered at the listening 
session at St. Charles Parish on Oct. 5 that "our faith is not in 
the church but in Jesus." But for many, the church has been 
their access point to their faith in Jesus. We are grieving as 
we realize how broken and sinful our church really is. 
3. Don't trust the numbers: 
Bishop McElroy has consistently referred to two different 
time periods in this story: pre-2002 and post-2002. He 
celebrates the structural reforms initiated after 2002 (even 
though the implementation of these reforms has been 
uneven nationally). I too celebrate the incremental reforms 
of 2002 and the relatively few numbers of cases of clergy 
sexual misconduct Bishop McElroy has seen reported since 
he arrived in San Diego. But sexual abuse is consistently 
underreported. 
According to reporting by RAINN (Rape, Abuse, & Incest 
National Network), the majority of sexual assaults are not 
reported to the police. Survivors give a variety of different 
reasons for choosing not to report, including fear of 
retaliation, the belief that the police would not do anything 
to help, the belief that it wasn't important enough to 
report, and the desire hot to get the perpetrator in trouble. 
Survivors of sexual violence are sometimes retraumatized 
in the reporting process as they are forced to relive their 
experiences as they retell it for each new investigator. 
It is far too early to celebrate low numbers of reports of 
clergy sexual misconduct; we should focus on encouraging 
victims to report even if the numbers go up, and work to 
address fears survivors fade when they consider reporting. 
4. Consider whose voices shape decisions: 
Finally, while these listening sessions provided 
important opportunities for Catholics ta learn about the 
crisis and listen to the bishop, it is also clear that bishops 
simply hold too much power. There must be structural 
reforms that implement checks on the power of the 
bishops. Lay people continue to ask why bishops seem to 
have immunity in these cases. No American bishop has 
been jailed for his role in covering up and enabling child 
sexual abuse. When Cardinal Law resigned in Boston he was 
appointed to a post in Rome and died there in 2017, after 
continuing to influence church politics for over a decade. 
The Catholic Church continues to suffer from a diagnosis 
of clericalism which will be fatal if left untreated. In this 
worldview, "Father knows best" and priests receive special 
privileges by virtue of their ordination status, a status 
not open to women and married men. For too long, lay 
people have been told to pray, pay, and obey. But perhaps 
now there is a new opportunity for lay leaders to emerge. 
There are many theologically-trained and pastorally-
sensitive lay leaders who would be well prepared to step 
into leadership roles in local parishes and in the diocese. 
We need to ask whose voices are at the table of decision­
making. The Pennsylvania report has made it abundantly 
clear that patriarchal power structures are designed to 
safeguard those in power, not hold them accountable. But 
accountability is what is needed now, and urgently so. 
The U.S. bishops convene at their General Assembly in 
Baltimore next week. Bishop McElroy will likely be among 
the few strong voices championing additional reforms to 
protect minors and vulnerable adults and create structures 
through which lay people can hold bishops accountable. 
I am grateful for his leadership in these difficult times. 
At the same time, \ am frustrated by the slow pace of 
ecclesial reforms and the moral blindness of so many in the 
episcopacy. 
Dorothy Day once wrote, "I never expected much of 
the bishops... I never expected leadership from them. It 
is the saints that keep appearing all through history who 
keep things going." Our church is in need of saints. For 
changemakers who want to make a difference in the life of 
the church, the time is now. 
1. Bishop McElroy begins his press release of August 26, 2018 with the claim: "I am writing to the entire Catholic community of San Diego and Imperial counties this week to speak 
about the unspeakable." https://www.sdcatholic.org/diocese/newsandcalendar.asp 
2. https://www.rainn.org/statistics/criminal-justice-system 
3. Robert Ellsberg, Ed., All the Way to Heaven: The Selected Letters of Dorothy Day (Image Books, 2010). 
Short-changed in our salaries and 
in our bedrooms 
Lisa Nunn 
Associate Professor of Sociology 
A few weeks ago I wrote an OpEd about gender 
inequality. I told you that male graduates of USD earn 
on average $19,200 more a year than female graduates. I 
explained how it was part of the larger picture of the unfair 
world we live in where parents pay boys more for household 
chores than girls and where women with bachelors degrees 
get called for job interviews half as often as equally qualified 
men. I told you I am outraged about it. 
But I didn't tell you the whole story. 
Gender inequality is not just in our paychecks and job 
descriptions, it's also in our bedrooms. Research on college 
students and heterosexual hookup culture shows that 
women get less than men in the realm of sexual pleasure. 
Scholar Lisa Wade calls it the "orgasm gap." It's like the 
gender wage gap, but a lot more personal. We aren't even 
talking about women and men of all ages. Among college 
students alone—the group that holds the strongest 
gender egalitarian attitudes in our nation—in heterosexual 
hookups, men's orgasms outnumber women's 3 to 1. I'll 
pause for a moment to let that tragedy sink in. 
Part of the problem is that college women and men 
both believe myths that women's bodies are "more difficult" 
to bring to climax and that they "take longer." Biologically, 
this is simply false. Research shows that "4 efficient minutes" 
of activity is all that is required for men or for women, on 
average. So what is going on? 
Wade and other scholars argue that couples prioritize 
men's climax in their sexual activity. They also tend to 
prioritize men's desires. In heterosexual hookup culture, 
men are much more likely to have women perform fellatio 
on them than they are to perform cunnilingus on their 
partners, for example, regardless of whether or not anyone 
climaxes. 
Here's some good news: for college women in 
relationships, the sex is better. The orgasm gap shrinks by 
half. In a relationship, she has a partner who is invested in 
her. But mind, I didn't say the orgasm gap is eliminated in 
relationships, it is still alive and well, just smaller. In fact, 
men in relationships report more orgasms overall too, so 
both partners benefit from relationship sex. 
Here's some more good news: lesbian women report two 
to three times as many orgasms as heterosexual women. 
Yep, if you are keeping count, that means that lesbians find 
their way to climax as often as heterosexual men. 
You see, it's a matter of priorities, not biology. 
The same can be said for childhood chores, job 
interviews, and Supreme Court Justices. It's a matter of 
priorities, not biology. 
Let me end by reminding you that not everyone 
participates in hookup culture. Not everyone is having sex, 
be it in relationships or otherwise. About 40 percent of 
hookups involve intercourse. The other 60 percent don't. 
And if the research tells us anything consistently, it is that 
all of us think that other people are having more sexual 
activity than they actually are. About 34 percent of college 
students in Wade's study opted out of the hookup scene 
entirely. Another national study found a full 20 percent of 
college seniors are virgins. It turns out that on average, a 
senior has gone out on 7-8 dates and has had about the 
same number of hookups over their four years in college. An 
average senior has also been in 1 -2 relationships that lasted 
6 months or more. 
So if you are wondering whom all these orgasms are 
happening to, don't worry. A sex-free and hookup-free 
college experience is a perfectly good one. 










"I don't think students realize how their vote 
really matters and that if all the students came 
out and voted it would actually impact the 





"I think that it's our civic duty and this is 
something that I'm proud of and something that 
I'm really glad that we're able to do and I think 




"I came out and voted because I feel like we 
need to have members that represent the 
diverse community coming into America versus 




"I really enjoy being politically active because 
this was my first year that I can vote so I've 
been excited for a long time to make an actual 





"Just getting out there and participating in 
the political process is definitely important. It's 
important for the young kids to have a voice and 
participate." 
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220 DEMOCRATS* 22 
•UNDECLARED* 
193 REPUBLICANS* 
Results of 2018 Midterm Election as of 8am, Nov. 7 
Spread by Monica Millan/The USD Vista; Photos courtesy of Zoe Morales/The USD Vista; 
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I Dia de los Muertos touches Toreros 
The Latin American holiday is celebrated across the world and holds powerful meaning for USD students 
Dia de los Muertos, translated as 
"Day of the Dead,"is a Latin American 
holiday that celebrates those who 
have come before us and now 
remain in the afterlife. This holiday 
is a way for families to remember 
and celebrate loved ones. Dia de los 
Muertos occurs every year on Nov. 1 
and Nov. 2. During this time, those 
who participate in this holiday set 
up extravagant altars to show their 
love for those who have passed. 
These altars include these family 
members' photos, favorite foods, 
toys, candles, and many beautiful 
flowers. 
Sophomore Emeline Polis 
explains why Dia de los Muertos is 
important to her and has deeply 
affected her life. 
"It has brought me closer to 
my culture and my family," Polis 
said. "I grew up in a 'white-washed' 
family. Both of my parents were 
immigrants. They raised my sister 
and me with fear due to war, 9/11, 
things like that. So cultural holidays 
like Day of the Dead were not 
celebrated nor talked about. I grew 
up not knowing of or feeling that I 
belonged to any culture." 
It is said that the gates of heaven 
open at midnight on Oct. 31, and it 
allows children who have passed to 
return to their families for 24 hours. 
Families decorate these altars with 
all of their favorite things so that the 
children will be inclined to return. 
The following day, Nov. 2, all of the 
deceased are then allowed to return 
to their families for the following 
24 hours. This tradition has been 
passed on from the Catholic Church 
as a result of the fusion between 
the faith and indigenous religions. 
Today, it is celebrated with the 
decoration of sugar skulls and with 
children dressing up as skeletons. 
"It is such a beautiful and 
powerful day to experience and 
participate in," Polis said. "It is 
empowering for one. It gives you 
excitement, hope, and calms your 
fears of passing on. It's comforting 
to know you have a support system 
on earth and in an afterlife." 
Dia de los Muertos is very 
present at the University of San 
Diego. Jillian Tullis, Ph.D., and 
Peter Mena, Ph.D., put together a 
beautiful altar in Hahn University 
Center Forums for all to enjoy. 
They took gifts and offerings from 
students who wished to participate 
and created a fascinating altar 
full of culture and remembrance. 
Students recognized the altar by 
the overpowering scent of flowers 
flowing through the bookstore and 
UC Forum. 
Since Polis was not introduced to 
this holiday until her grandmother 
set up an altar in her house, she feels 
a slight disconnect to her culture. 
"I grew up feeling lost," Polis 
said. "It felt like I was playing a never 
ending game of catch up. I still feel 
this way today. Yet, this holiday 
allows everyone in a family to find 
their own connection to not only 
A Di'a de los Muertos altar in Old Town, San Diego. This altar is part of a yearly celebration in San Diego that pays homage to the festive tradition. 
Photo courtesy of Brooke Henry 
their loved ones who have gone 
before them, but to themselves. It 
is two days in a year when we can 
fully be ourselves and be proud of 
our culture.". 
Polis discusses some reasons 
people may reject this holiday. She 
explains that it can sometimes be 
confused with witchcraft because it 
deals with worshipping and an altar 
for the dead. The altar is meant to 
show respect and remembrance for 
when those who have passed return 
to the mortal earth for 48 hours. 
"We are given hope to find the 
ultimate happiness and to be with 
those who have gone before us 
(who we miss dearly)," Polis said. "I 
found a quote by anthropologist 
Claudio Lomnitz that sums up how 
we view death, 'The Mexican... is 
familiar with death, jokes about it, 
caresses it, sleeps with it, celebrates 
it. Fie looks at it face to face, with 
impatience, disdain, or irony.'" 
Polis makes it evident that being 
separated from her culture as a child 
was difficult for her, but now that 
she understands and cherishes this 
holiday, she recognizes that it is a 
part of her and is something she 
will most certainly pass down in her 
own future family. 
Di'a de los Muertos has a home 
here in Linda Vista and the greater 
San Diego area. Its importance is 
recognized and continues to be 
better understood by USD's diverse 
community. 
Sugar skulls decorated for the Latin American holiday in Old Town. San Diego. 
Jennifer Mossuto/The USD Vista 
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A story of hope in violent tjmes 
Quanuauanei A. Karmue speaks on his experience in Liberia amidst civil war 
An image of the landscape in downtown Monrovia, the capital of Liberia. 
Photo Courtesy of Erik Hershman 
Angelina Dinsmore 
Contributor 
Last Wednesday, a hand­
ful of attendees from on and off 
campus gathered at the Joan B. 
Kroc Institute of Peace Studies 
to hear Quanuquanei A. Karmue, 
also known as Q, speak about his 
journey to writing his book, "Wit­
ness." Q is a survivor of the Liberian 
Civil War, a social innovator, and 
co-founder of Save our Kids, Inc. 
Having completed his un­
dergraduate degree at Savannah 
College of Art & Design and a 
Master of Fine Arts at East Ten­
nessee State University, Q sought 
to share his story for his graduate 
thesis. Quickly his thesis turned 
into a book that inspired many, 
especially the students of the 
Social Innovation Program at USD. 
Before Q started speaking, ev­
eryone was able to personally meet 
him. He wanted to know everyone's 
reason for attending his presenta­
tion. Mostly graduate students of 
the Social Innovation Program and 
the Peacemakers Program came 
to listen, and were already in­
spired by what they knew about Q. 
After being introduced, Q 
stood in front of his eager audi­
ence and began to share his story. 
"It has been a journey, and 
for me to stand here in front of 
you today is a blessing," Q said. 
From a young age, Q's parents 
showed him that anything was 
possible. He came from an upper-
middle class family, and Liberia was 
peaceful and thriving at the time. 
At eight years old, everything 
changed. Q's father traveled to the 
U.S. to bring back medicine for Li­
berian pharmacies. Within weeks, 
civil war broke out in Liberia. Q and 
his four siblings were forced to flee 
with their mother, Neyor, and seek 
refuge at a church 200 miles from 
their home. They were stuck in the 
church for weeks, starving, and sur­
rounded by the sound of constant 
gunshots and cries for help. Neyor 
decided they could not live like 
this and made, in Q's words, the 
"tough decision to take us to war." 
In the midst of the war, Neyor 
was the only one to calm Q and his 
siblings down. When asked about 
their father's whereabouts by of­
ficials, they said he was lost at the 
refuge church, knowing his being 
in the U.S. would guarantee their 
"Passion for 
humanity 




hearts are mingled." 
-Q 
deaths. The rebel soldiers said Q 
and his family were "good to go," 
which led them to believe they 
were free. Instead, the soldiers di­
rected them to the "killing field" and 
their lives were changed forever. 
Upon begging for their lives 
to be spared, Neyor was given a 
choice: she could either spare her 
children by choosing to be killed, or , 
she could live if all her children died. 
Q's mother selflessly chose to die, 
and was sent to the "killing field," 
where she met a 14-year-old female 
soldier holding a machine gun. 
While standing in the middle of 
the field, Neyor prayed, promising 
God that if she lived, she would be 
a mother to all the rebel soldiers, 
just like the one about to shoot 
her. All of the soldiers were young 
orphaned children and Neyor 
knew that if she died, her children 
would become soldiers as well. 
While Neyor was at gunpoint, 
a man was begging for his preg­
nant wife to be spared at the 
same time. All of the soldiers were 
focused on him, and the young 
soldier had a miraculous change 
of heart. While no one was watch­
ing, she was told, "Pick up your 
things and go." Q's family fled the 
shooting grounds and was free. 
Q and his family were refugees 
for three years before they moved 
to the United States and reunited 
with their father. Q's parents, how­
ever, quickly left their comfortable 
life, and returned to war-torn Libe­
ria to fulfill their promise to God. 
There, they adopted 44 children. 
After graduating, Q returned to 
Liberia, thinking of how he could 
change this crisis into an oppor­
tunity. Kids were being adopted 
and cared for, but what was next? 
Finally, Q had his aha moment. 
What if these kids were partners 
instead of orphans? With this real­
ization, Save Our Kids, Inc. was born. 
Through his organization, Q seeks to 
train children to be problem solvers. 
"If the people become a solu­
tion to their own problems, you 
can transform society," Q said. 
He compared Liberia to a preg­
nant woman with AIDS - Liberia 
is infected, but the children don't 
have to be. Because 80 percent of 
Liberian children drop out of school, 
Save Our Kids equips kids with 
a practical knowledge to ensure 
their personal success. They learn 
how to grow and produce rubber 
A portrait of Quanuquanei A. Karmue advertised for his visit to USD. 
Dorothy Dark/The USD Vista 
trees, and the money they earn 
goes right back into the community. 
Liberia has over 500 acres of 
trees that not only produce $4 mil­
lion per year, but also create jobs and 
economic stability.The program is a 
"catalyst for long term sustainable 
initiative" and is only the beginning. 
Q expanded on his inspiring journey 
and initiative in his'book "Witness," 
which he plans to release soon. 
"I don't believe anything is 
impossible," Q said. After events of 
his life. He encourages social inno­
vators to make good partnerships 
in order to create accountability. 
In closing Q noted "Passion for 
humanity comes together so well 
when different people's hearts are 
mingled." Q preaches the possibility 
that the key to great partnerships 
is ingenuinity, transparency, and 
grace. Q's ability to turn a crisis 
into an opportunity shows that 
anyone with the vision and drive 
to solve the problems around 
them can be a social innovator. 
Quanuquanei A. Kar-
mue's book will soon be avail­
able for all to read and enjoy. 
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Di'a de los Muertos at USD 
Campus community provides space for remembrance and celebration 
Jenna Murphy 
Asst. A&C Editor 
The scent of fresh flowers and 
bread filled the UC exhibition 
hall last Thursday, Nov. 1 
through Saturday, Nov. 3. Orange 
marigolds were strewn across 
the floor and three tables came 
together to make a large altar. The 
altar was adorned with pictures 
of loved ones, food, decorated 
skulls, poems, and various other 
items. Dimly-lit candles created a 
calming and sacred atmosphere 
for students to walk in and reflect. 
Dia de los Muertos is a 
celebration which is marked 
throughout Mexico and some 
parts of Central America as a 
holiday honoring the spirits of 
the dead. The holiday calls all 
people celebrating to recognize 
death as an intrinsic part to 
life and the human experience, 
and to celebrate the lives of 
those who have passed joyfully. 
Annually, on Nov. 1 and Nov. 
2, communities celebrate the 
altars they have decorated, give 
testimonies, and share stories of 
deceased loved ones, and may even 
share a meal at a loved one's grave. 
At USD, Peter Mena, Ph.D., and 
Jillian Tullis, Ph.D., helped facilitate 
the on-campus Di'a de los Muertos 
altar this year. Students had the 
opportunity to create and bring 
offerings to place on the altar 
here on campus. This year, the 
altar was filled with photos, food, 
and trinkets associated with those 
being honored. There was even a 
The altar set up on campus, adorned with the colorful contributions of the community. 
small shrine in the corner for Frida 
Kahlo, a Mexican artist whose 
paintings were inspired by Mexican 
nature, artifacts, and society. 
Dia de los Muertos has been 
celebrated for over 3,000 years by 
Latin American indigenous groups. 
It used to fall on the ninth month 
of the Aztec calendar; however, 
due to European colonization and 
the push to convert indigenous 
groups to Catholicism, it now 
falls on Nov. 1 and 2, which is All 
Saint's Day in the Catholic Church. 
What makes Dia de los Muertos 
special is that indigenous roots 
have been well preserved in the 
celebration. The skulls placed on 
the altars are used to symbolize 
death and rebirth, and to honor 
death as a continuation of life. 
The candles placed on the altars 
are to guide loved ones who have 
passed back to the family, and 
marigolds are placed to symbolize 
death. Their bright orange color is 
to show that death shouldn't be 
feared or be considered morbid. 
Additionally, placing food and 
drink on the altar is thought to 
help nourish the deceased's souls 
and provide them with stamina 
for their journey through the 
afterlife. In a culture today which 
dehumanizes death and often 
portrays it through the media as 
morbid and violent, Dia de los 
Muertos is a reminder that death 
serves as a way to connect us. 
After the holiday was 
noticed by American society, it 
experienced issues with cultural 
appropriation from those who had 
never encountered the holiday. 
Halloween and party stores 
Photo Courtesy of USD Media Gallery 
can be founcf selling "Day of the 
Dead" merchandise, and some 
even referring to it as a "Mexican 
Halloween." However, its premise 
and cultural roots couldn't be 
more different. Dia de los Muertos 
is a culturally-significant holiday 
that holds sacred meaning and 
helps bring healing in the face 
of grief. USD's altar serves as an 
authentic way for students of all 
backgrounds to learn about the 
origins and culture of the holiday 
so that they can participate 
and admire it with respect. 
With literacy and justice for all! 
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Building a team and community 
Men's basketball head coach Sam Scholl talks about team building in Costa Rica and on the court 
Scholl From Page 1 
a strong cohesiveness that it 
hopes will lead to greater success 
on the court. 
Scholl spoke to a USD 
communications class recently 
about the upcoming 2018-19 
basketball season. The Toreros 
have officially begun their season 
and are now ready to move into 
the "arena of expectation," Scholl 
said, where they can start creating 
high expectations for themselves 
and the community. 
In order to be in the "arena of 
expectation," connection means 
everything. Starting off the 
year with an established team 
- including four senior starters, 
their top five rebounders, and 
several talented redshirt freshmen 
- the Toreros have the tools for a 
memorable season. 
A few of these top players are 
Isaiah Pineiro, who averaged 15.7 
points a game last season, and 
Olin Carter III, who scored 12.4 
points a game. 
With strong players like these, 
supported by a dedicated team, 
the Toteros are ready to face their 
rivals in the West Coast Conference 
(WCC). 
The Toreros finished 20-
14 last season and tied for 4th 
place, a steady improvement 
from previous years. With several 
challenging non-conference 
games lined up for this year, Scholl 
doesn't want the team to have any 
regrets at their one big shot. 
While USD is considered a 
rising star in the WCC, there is still 
room to improve to make it to the 
next level. 
"That's the separation point for 
us, being really connected because 
our tools are really similar," Scholl 
said. "But tools are just one part of 
it." 
Loyola is very similar to USD, 
yet made it to the Final Four in 
the NCAA Tournament last season. 
Scholl believes much of Loyola's 
success was due to the fact that 
its players wanted to play for each 
other more than any team there, 
and gave everything it required to 
be a really connected team. 
The Toreros basketball team's 
focus is now on the same initiative. 
Every week, the team participates 
in one activity together, in order 
to get to know each other on a 
deeper level. Costa Rica was one of 
the biggest opportunities to bond 
as a team. 
On the trip, the players did 
everything together and left 
with life-changing experiences 
they hope to follow up on. After 
the trip, Scholl and other staff 
members started what they call a 
"Connection Program." 
"The greatest form of learning 
is being able to teach it to someone 
else," Scholl said. 
And this is exactly what the 
"Connection Program" calls for. 
Everyone, including coaches, 
participate and are paired up with 
one another. Scholl shared the 
example of himself being paired 
with an assistant coach. In the 
pairing, each person has to learn 
the six H's of the other person. 
Those six H's are: history, hobbies, 
hero, heartache, hope, and 
highlights of that individual's life. 
Once learned, it is up to the 
partner to share these stories with 
the entire team. 
"By knowing each other on 
a deeper level, the more the 
athletes will want to play for each 
other because they genuinely care 
about one another not only as 
teammates but as people," Scholl 
said to describe the purpose of his 
new "Connection Program." 
Scholl has also adapted the 
new mantra of "We Win, I win," and 
implemented it among the team 
to emphasize the importance of 
supporting one another. 
"There is a constant struggle 
with the messages from theoutside 
world to the athletes, telling them 
to focus on themselves, and their 
own agenda," Scholl said. But, he 
adds, "Success for one needs to 
first include success for all." 
Scholl notes the biggest 
statistic the seniors need to be 
concerned about is nothing other 
than wins. Each of their basketball 
careers after they graduate will be 
based on team success, not how 
many points they score on their 
own. Other obstacles can also 
attempt to deter from a support-
based team. Yet the Toreros 
overcome these obstacles. Scholl 
knows that there are players from 
all over the world on the team, 
yet they all have the same goal 
that brings them together. They 
all hope to build tradition so that 
they can enjoy their time and 
create a future for other players. 
"Talking to each person in 
front of their team about their 
expectation, standard, and what 
their role is, ensures every guy 
knows what's expected and 
needed," Scholl said enables the 
ability to support one another 
despite differences. 
Injuries are another obstacle 
to face, but even when someone is 
out of the game, the team needs to 
rally around them while someone 
else steps in. 
All players need to train and 
be focused, even if they are not 
currently playing, so that they 
can potentially fill the natural ups 
and downs of the team in a long 
season. 
But becoming "San Diego-
ized" can get in the way of this 
determination to always be 
prepared. 
Scholl knows players come 
to San Diego with a chip on their 
shoulder and can get distracted by 
what San Diego has to offer. 
When players are going 
through a funk, the beach can look 
a lot nicer than a basketball court, 
and players can put their time 
there instead. 
"We only want guys in the 
program that have an extreme 
passion for being best basketball 
players that they can be," Scholl 
said of the recruiting process, 
ensuring that the players are in it 
for the long run and not going to 
get side-tracked by the external 
noise. 
While living life on the court 
can be challenging, expectations 
for the Toreros are high. 
In this upcoming season, with 
an experienced team returning 
and ready to play, Scholl is 
determined to clear what is in the 
way to help the team reach its 
goals. 
This starts with expectations 
to support one another as 
teammates and partners and 
ends with teamwork that leads to 
victories. 
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CSUSM tests USD in exhibition 
Torero women's basketball beats Cougars 64-55 in preseason matchup ahead of Nov. 7 opener 
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matinee matchup against the 
Cougars last Saturday may have 
had value beyond the box score 
for her younger roster. 
"It's early," Fisher said. "For a lot 
of our kids-almost the entire team 
except Myah Pace-it's really the 
first time they've played quality 
minutes on the floor. So we're 
gonna feel that early on, until they 
get used to being on the floor 
again, used to being in games." 
Though her team's preseason 
victory came against a Div. II 
team that went 8-18 last season, 
Fisher was hesitant to discount 
her team's performance against a 
decidedly lesser opponent than 
the Toreros will see during their 
Div. I non-conference and West 
Coast Conference (WCC) schedule 
this season. 
"You never know, honestly," 
Fisher said. "I have a lot of friends 
in this business that have lost their 
exhibitions to Division II, so, you 
know, you gotta take'em one game 
at a time. For us, it was a learning 
experience. Obviously you want 
to win by huge margins, but, you 
know, I think it's important to win, 
and (her team) found a way to win, 
which I'm very proud of them for 
that." 
The Toreros will open their 
season on Nov. 7 at 5:30 p.m. 
at Southerh Utah University in 
Cedar City, Utah. They will return 
home the following Sunday for 
their home opener against the 
University of Hawaii at 2 p.m. in 
the Jenny Craig Pavilion. 
UP NEXT: 
USD vs. Hawaii 
Nov. 11 @ 2 p.m. 
Sophomore guard Myah Pace prepares to throw a pass to teammate Sydney Shepard. Pace led the way for last Saturday. 
scoring 10 of her team's 20 total 
first-quarter points. Pace spoke 
about her performance following 
the game. 
"I felt pretty good," Pace said. 
"Definitely still a lot for me to clean 
up on at the free-throw line and 
just, you know getting my team 
involved and taking care of the 
ball myself." 
Despite Paces' efforts, for the 
majority of the first half of play, 
the Toreros were unable to create 
any sort of a comfortable lead. 
This could mainly be chalked up to 
a lack of efficiency on offense. The 
Toreros repeatedly missed open 
shots, squandering many scoring 
chances both in the paint and from 
the field, shooting a woeful 35.8 
percent overall. Free throws may 
have played a factor in USD's lack 
of production as well—though 
they had more than double the 
chances than the Cougars at the 
line, they shot just 72 percent in 
the face of CSUSM's perfect 14-14 
effort from the charity stripe. 
The theme of offensive 
inefficiency would continue 
throughout the first half, with the 
Cougars rallying to pull within 
three points multiple times in the 
second period. When time expired 
on the game's first two frames, 
however, the Toreros led by a 
score of 37-32, tying their largest 
advantage of the game thus far. 
The contest's final two 
quarters saw the Toreros pull away 
from the Cougars at a sluggish 
pace. Ever-so-slowly, USD added 
points to their lead, first leading by 
seven, eight, nine, and 10 points, 
stretching their advantage to as 
high as 13 points before eventually 
settling into an eight-to-nine lead 
that they would maintain for 
the rest of the game. They did so 
behind a balanced, team effort 
shooting-wise, with six different 
Toreros notching scores in the final 
half. Though they were unable to 
put up anything spectacular on 
offense, the Toreros were able to 
lean on their defense late, out-
rebounding visiting CSUSM by 13 
with seven blocks along the way. 
When time expired on USD's final 
off-season hurdle, the Toreros 
were 64-55 victors, besting the 
pesky Div. II Cougars by a nine-
point margin. 
After the game, Fisher assessed 
her team's performance. 
"Our effort was there, but we 
didn't produce a lot of things like I 
would've hoped," Fisher said. "But, 
as long as the effort's there and 
they're working hard, I think that 
there's a lot to build on." 
Pace shared her coach's 
assessment. 
"I think we played hard," Pace 
said. "A lot of effort, there's a lot 
we need to clean up and work on; 
we're gonna get in and watch film 
tomorrow. But I think the effort 
is there, we just have a lot we're 
gonna learn from and get better 
from there." 
Pace, who figures to step 
up as leader for the Toreros this 
season following the graduation 
of several impactful senior 
players, emphasized room 
for improvement for herself 
despite her own strong personal 
performance Saturday afternoon. 
"I'm just-excited to figure out 
how I can be better for next game," 
Pace said. 
With the exception of Pace, the 
Toreros are a fairly young team, 
with guard Sydney Shepard being 
their lone senior. To Fisher, their 
Preseason exhibition 
basketball games: a chance for 
teams to prepare themselves for 
a rapidly approaching regular 
season debut, or a chance for an 
inopportune, if inconsequential 
loss to a beatable opponent? In a 
narrow 64-55 victory against Div. 
II Cal State University San Marcos 
(CSUSM) last Saturday, the USD 
women's basketball team flirted 
with both outcomes. But to USD 
women's basketball head coach 
Cindy Fisher, the prospect of losing 
to a perhaps lesser opponent was 
worth the risk—for the sake of 
her team being as prepared as 
possible for their regular season 
debut next week. 
"I thought about doing 
two scrimmages instead of an 
exhibition, especially with the 
young team," Fisher said. "But it's 
really important that they get on 
that uniform and they actually 
get in front of people and they 
have referees. And some of those 
jitters, you've gotta get out of you 
early, and so I think that will help 
us going into Southern Utah and 
being on the road." 
Whether they were due to 
inexperience or nervousness, 
or both, those jitters that Fisher 
mentioned were apparent in 
the game's opening quarters. 
The Toreros were neck and neck 
with the Cougars early on, and 
were tied with CSUSM in the 
final minutes of the first period. 
After pulling ahead for a three-
point lead behind a pair of points 
from junior guard Ana Ramos, 
USD was able to create some 
distance between them and their 
opponent. Sophomore Myah Pace 
led the way for her team early on. 
Head coach Fisher placed value in her team playing in an exhibition game. 
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